
To truly connect with HCPs in pharmaceutical 
marketing, a brand must tell a compelling story. 
And every compelling story begins with an idea. An 
idea that intrigues. An idea that changes perspective. 
An idea that unleashes a brand’s full potential. 

FCB Health specializes in giving life to these ideas. 
By combining deep pharmaceutical knowledge with 
laser-focused consumer insight, the agency is able 
to deliver unique and innovative solutions. According 
to Liz MacLeod, VP Business Director, “To unleash 
a brand’s full potential, we help clients explore 
new directions and commit to new approaches 
without hesitation.”

These new approaches 
are designed to change 
behaviour — an element 
that’s integral to everything 
FCB Health does. “We 

know that effective marketing creates an emotional 
response that goes beyond changing attitudes and 
actually creates a change in behaviour,” says Liz. “We 
start by asking, what do you want to change today?” 
FCB Health President Angèle Lévesque adds, “We’ve 
found that most brands have enormous unrealized 
potential. We work with our clients to define, discover, 
and create behaviour-changing work that unlocks this 
potential and helps brands achieve success.” 
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To truly connect with HCPs in pharmaceutical 
marketing, a brand must tell a compelling story. 
And every compelling story begins with an idea. An 
idea that intrigues. An idea that changes perspective. 
An idea that unleashes a brand’s full potential. 

FCB Health specializes in giving life to these ideas. 
By combining deep pharmaceutical knowledge with 
laser-focused consumer insight, the agency is able 
to deliver unique and innovative solutions. According 
to Liz MacLeod, VP Business Director, “To unleash 
a brand’s full potential, we help clients explore 
new directions and commit to new approaches 
without hesitation.”
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response that goes beyond changing attitudes and 
actually creates a change in behaviour,” says Liz. “We 
start by asking, what do you want to change today?” 
FCB Health President Angèle Lévesque adds, “We’ve 
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potential. We work with our clients to define, discover, 
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Innovations in technology have changed the way marketers interact with 
their target audience. And it’s not enough to just keep up with the changing 
landscape — marketers have to be the ones paving the way. By combining 
their consumer and healthcare experiences, Angèle and Liz have created a 
unique advantage for FCB Health — an ability to engage physicians on their 
own terms and on their preferred devices. 

“We bring our Customer Relationship Marketing (CRM) expertise to the world 
of pharma through Professional Relationship Marketing (PRM),” explains 
Angèle. “It’s an uncommon approach in the Canadian pharma landscape, 
but leveraging alternative channels allows for two-way dialogue with HCPs, 
ensuring we deliver the right communication at the right time.”

In addition to keeping up with changing technology, a healthcare agency 
must stay one step ahead of the doctors it needs to reach as well. The 
team at FCB Health recently piloted a PRM campaign to engage younger, 
female physicians — key players in many areas of medicine now that the 
older male demographic is retiring. 

Liz elaborates, “Research shows that younger, female physicians are less 
likely to see reps or attend after-hours industry events. They want more 
flexible schedules to accommodate the demands of family life, which 
makes digital channels the best way to reach them.”
 

In order to capture the attention of 
busy, time-challenged healthcare 
professionals, FCB Health helps 
its clients leverage key insights 

to create work that pushes HCPs out of their prescription comfort zones. 
“We break the cycle so that our campaigns get noticed, persuading HCPs 
to start reaching for our client’s products.” 

Liz adds, “When launching INVOKANA™, a new diabetes treatment, we 
worked closely with the team at Janssen to uncover meaningful insights — 
insights we leveraged to challenge current prescribing behaviour and break 
through the crowded diabetes market. These insights led to a very personal 
story and a unique campaign that drove an emotional connection with 
prescribers, propelling the campaign’s success.”

Healthcare 
marketing 
that’s 
above 
and way 
beyond 

Collaboration is an essential part of FCB Health’s success, but it doesn’t 
just involve clients. The team works closely with FCB Health New York, 
a repeat winner at the MM&M and Manny awards for Agency of the Year 
and Most Creative Agency. “Many global networks talk about collaboration, 
but we really live and breathe it. On both sides of the border, we share 
a love of the work and breakthrough ideas,” remarks Liz. It is this 
inter-agency collaboration that allows FCB Health to offer the personal, 
boutique-agency attention clients want, along with premium, big-agency 
resources from the FCB network.

For FCB Health, creating new 
possibilities is a goal that the agency 
constantly strives for. Whether it 
involves embracing changes in the 
market, or finding new ways to engage healthcare professionals, 
FCB Health dares to innovate, and inspires clients to do the same. The 
agency is committed to helping brands reach their potential because 
success for a client’s brand is ultimately success for the agency. And 
when an agency and a client can work together to change behaviour, 
the possibilities are endless.
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Innovations in technology have changed the way marketers interact with 
their target audience. And it’s not enough to just keep up with the changing 
landscape — marketers have to be the ones paving the way. By combining 
their consumer and healthcare experiences, Angèle and Liz have created a 
unique advantage for FCB Health — an ability to engage physicians on their 
own terms and on their preferred devices. 

“We bring our Customer Relationship Marketing (CRM) expertise to the world 
of pharma through Professional Relationship Marketing (PRM),” explains 
Angèle. “It’s an uncommon approach in the Canadian pharma landscape, 
but leveraging alternative channels allows for two-way dialogue with HCPs, 
ensuring we deliver the right communication at the right time.”

In addition to keeping up with changing technology, a healthcare agency 
must stay one step ahead of the doctors it needs to reach as well. The 
team at FCB Health recently piloted a PRM campaign to engage younger, 
female physicians — key players in many areas of medicine now that the 
older male demographic is retiring. 

Liz elaborates, “Research shows that younger, female physicians are less 
likely to see reps or attend after-hours industry events. They want more 
flexible schedules to accommodate the demands of family life, which 
makes digital channels the best way to reach them.”
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to start reaching for our client’s products.” 

Liz adds, “When launching INVOKANA™, a new diabetes treatment, we 
worked closely with the team at Janssen to uncover meaningful insights — 
insights we leveraged to challenge current prescribing behaviour and break 
through the crowded diabetes market. These insights led to a very personal 
story and a unique campaign that drove an emotional connection with 
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but we really live and breathe it. On both sides of the border, we share 
a love of the work and breakthrough ideas,” remarks Liz. It is this 
inter-agency collaboration that allows FCB Health to offer the personal, 
boutique-agency attention clients want, along with premium, big-agency 
resources from the FCB network.
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